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“This wonderful book explains how a new technology of communica-
tion is revolutionizing our culture, and how Christians can and must 
use the new media properly to spread the good news.”

— Phillip E. Johnson, Professor of Law  
(emeritus, University of California, Berkeley);  
author of Darwin on Trial

“The New Media Frontier is a much needed book that looks at the 
historical, philosophical, and biblical why’s behind the rising commu-
nication forms of blogging, vlogging, and podcasting. These are power-
ful opinion expressions and tools that can be used for good, bad, and 
ugly purposes. So we’d better be prayerfully and intelligently thinking 
about the words we type or say. All persons with a computer, whether 
living in a major city or in an unpopulated rural area, now all have 
the same instant ability and potential to build, encourage, challenge, 
or tear down others to an unlimited audience on the Internet. You will 
not look at blogging, vlogging, or podcasting the same way again after 
reading this book.”

— Dan Kimball, author of They Like Jesus but Not  
the Church

“The New Media Frontier provides us with expert insight into the new 
media revolution transforming our lives and today’s culture and how it 
can be used as an effective communication tool for advancing the love 
and truth of God’s Kingdom.”

— Andrew Jackson, blogger, SmartChristian.com;  
author of Mormonism Explained: What Latter-Day Saints 
Teach and Practice

“Can’t tell a URL from and MP3? Here’s a place to start.”
— Marvin Olasky, Provost, The King’s College,  

New York City; Editor-in-Chief, World magazine
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Foreword

It is the best of times. It is the worst of times. Some even believe 
it is the end of times.

I don’t know about the latter, but I am certain about the former 
two observations.

These years wherein the full reach of instant and global com-
munication was unleashed on the world, along with access to anyone 
with an Internet connection, will be studied for centuries, provided we 
retain the civilization that allows such study and the power generation 
to provide it.

And among church historians, the pioneers of Christian missional 
effort in the virtual world will receive quite a lot of attention for all that 
they did right, all that they did wrong, and all that they failed to see 
coming. Many of the pioneers of that effort are here in these pages. As 
we approach the 500th anniversary of Luther’s nailing of his theses to 
the Wittenberg castle door, we are reminded of the immense numbers 
of years since then and his undeniable impact on the people of God, no 
matter what one’s Christian denomination is. Luther was among the 
first to launch the enormous change brought about by a technology 
jump—the printing press—and just like Luther and those who followed 
him on both sides of the Reformation disputes, this first generation of 
Christian bloggers and virtual missionaries are laying down precedents 
and carving paths through dense woods. We have to hope they are the 
right ones.

Even as Christian new media launch, we have to see the virtual 
world for what it is—a deeply degraded place, even a dangerous one.

At this writing the world of commercial pornography is under 
assault, its sales and thus its profits plummeting, but this is no cause 
to cheer wholeheartedly. The revenues are plummeting because a slew 
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of new free porn sites are exploding on the virtual scene, offering 
thousands of hours of the hardest-core porn for free, adopting the 
model of YouTube and flooding the Web every few weeks with what 
certainly must be more (and more distinctively bizarre) porn than the 
entire world had ever produced in its collective history prior to 1900, 
and perhaps even later.

An academic elite on edge over minute changes in global tempera-
ture is wholly indifferent to this tidal wave of porn. Global porning 
gets zero headlines even as global warming triggers conference after 
conference, film after film, award after award.

What if, as Christians suspect, porn scars the soul and disfigures 
the mind? What if, as experts in the field say, it can addict a young 
teenage boy in a very, very short time?

Then the years since the arrival of the Internet will have been the 
triumph of that particular evil, and the modest success of Christian 
blogging should not obscure that awful fact.

I have a friend who remarked to me long ago that Satan arranged 
for the demise of the Berlin Wall because he was doing better on our 
side. Would you be surprised to see the Web celebrated by Screwtape 
if Lewis were still writing today?

Then there is that small problem of the global jihadist virtual net-
work, a universe of web sites peddling hate and intolerance, with many 
even encouraging the worst forms of extremism—the suicide murder 
of innocents. “The Terror Web,” as Pulitzer Prize-winning New Yorker 
writer Lawrence Wright calls it, is empowering the worst of the Islamist 
extremists behind the 9/11 attacks and hundreds of other outrages.

The new media also comprise a force for polarization in Western 
politics, for crude and vulgar political speech, and for anonymous cru-
elty and quick-tempered vitriol.

And, yes, the doctrinal disputes that have long riven the body 
of Christ have moved online, adding velocity and ferocity to a half-
century of clashes over the meaning of Christ’s message and life.

In other words, the virtual world is a distorted mirror of the real 
world, which is itself a distorted and deeply broken version of the 
original model.

And it is exactly where Christ calls his best and brightest to be—
among the pornographers and their victims, alongside the jihadists 



#-2171. 1 copy. For personal use only. All rights reserved. GNPPDF 

Foreword 11

and their targets, side by side with the casualties of the new incivility 
in politics and theology.

This book brings together the thoughtful observations of the first 
wave of Christian new media activists and contributors, and they are 
an astonishingly talented group. As a Christian, I am grateful for their 
labors. As a broadcast journalist, I am humbled by their deep talent 
with communication skills. As a believer in the Western ideal, I hope 
for their success.

“How many divisions has the Pope?” Stalin once contemptuously 
asked.

“What chances have the Christians on the new media terrain?” 
postmodern skeptics might well pose as a successive question.

Be sure to revisit that question after you have read this volume.

Hugh Hewitt
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Introduction

What has been is what will be, and what has been done is  
what will be done, and there is nothing new under the sun” (Ecclesi-
astes 1:9).

This may seem like an odd quote with which to begin a book on 
new media. Certainly I could have chosen something more inspiring, 
like the Great Commission (Matthew 28:18–20) or “How beautiful are 
the feet of those who preach the good news!” (Romans 10:15). While 
the contributors to this book do hope to inspire, we hope to inspire in 
the right way, and to do so we must start by understanding that the 
new media are not all that new.

New media are nothing more than means of communication, 
which we’ve been doing for a very long time. All that is new is the 
form and availability of communication. Instead of writing to a local 
paper hoping to get an opinion published, many people have turned to 
publishing their thoughts on the Internet (primarily on blogs). Internet 
technology has enhanced textual communication by allowing anyone 
to publish their opinions. Likewise, YouTube is online television, 
podcasting is online radio, and Facebook and MySpace are online net-
works of mailing lists, but they are all democratized. With the click of 
a few buttons, each of us may add our voice to the media.

In the world of the Internet anyone with access can produce and 
publish information that is viewable by millions of people around the 
globe. Today we have direct access to eyewitnesses of news events 
worldwide, the speculations of scholars, and daily mood updates of old 
friends from high school (at least, we think that’s how we know them). 
But not only do we have access to such things, we can also respond to 
this information and repackage it in our own distinctive ways.

Certainly this democratized technology has its benefits. Most obvi-
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ously, we can note that any one person can preach the gospel through-
out the world via the new media. We can more easily stay in touch 
with relatives and people within our own church communities. We can 
receive updates more regularly from missionaries who are in need of 
our spiritual and financial support. The opportunities to use new media 
to advance and demonstrate the Kingdom of God are significant, and 
we’ll discuss many of them in this book.

If we were simply to leave it at that, though, we would be uncriti-
cal stewards of this new technology. It is far too easy to embrace the 
intended benefits of new technology without noticing the unintended 
consequences. One such consequence is that frequent readers of blogs 
become accustomed to brief, cursory thoughts and lose their appetite 
for longer, deeper commentaries. We might expect, then, that in the 
long run people will generally have a lower tolerance for complex lines 
of argument and will only give ear to pithy sound bites.

Through social networks like Facebook and MySpace we can eas-
ily keep in touch with hundreds of friends and family members. But 
such platforms make it easier to neglect spending time with people face-
to-face. We are exchanging live human interaction for artificial Internet 
relationships. While the new media merely give us a new way of doing 
something we’ve done before, they establish both new opportunities 
and new consequences.

What are Christians to make of these changes in media? Should 
we dive in immediately and use every sort of media to the fullest extent 
for the sake of the gospel? Or should we wait and see what the conse-
quences of new media might be before considering our participation? 
Since what we call “new” is inherently tied to the past, it will be helpful 
for us to reflect on a similar situation in church history to help formu-
late answers for today.

Perhaps the most notable advances in textual communication 
were those by Johannes Gutenberg in the mid-1400s. When the name 
Gutenberg comes up, most people tend to think of the printing press, a 
device that enabled pressmen to print up to 250 sheets per hour. Using 
his skills as a goldsmith, Gutenberg also developed the first hand molds 
used for creating the movable type needed in large quantities for the 
printing press. Additionally, he has been attributed with producing an 
oil-based ink more suitable for the press.



#-2171. 1 copy. For personal use only. All rights reserved. GNPPDF 

Introduction 15

The most obvious benefits (from a Christian perspective) of these 
inventions took form shortly after a Roman Catholic monk, Martin 
Luther, nailed an academic complaint to a church door in 1517. Since 
his article was written in Latin, only scholars would have been able to 
read and respond to the document. But a new era of textual commu-
nication had emerged, and due to the work of an unknown translator 
and a printing press, copies of Luther’s Ninety-Five Theses could be 
found throughout Europe within a month.

Textual information had once only been the domain of scholars 
and was also time-consuming and costly to produce. However, the 
advent of the printing press meant that the same information was now 
available to anyone who could read (a demographic that was growing 
dramatically), and more quickly and cheaply than ever before. Once 
Luther translated the Bible into German, common people could judge 
for themselves whether Luther’s criticisms of the Church were accu-
rate.

A longer list of benefits provided by Gutenberg’s printing press 
could be provided, but it’s important also to reflect on some of the 
unintended consequences. Many of the consequences were beneficial. 
Features such as page numbers and indexes began to be added to books 
since texts were becoming standardized. Gutenberg’s movable type led 
to the creation of various fonts, and when thinner fonts were devel-
oped, that meant that books could be printed on fewer pages, again 
saving time and cost.

However, the ability to widely distribute ideas meant that harm-
ful ideas could spread as quickly as helpful ones. Many people credit 
Martin Luther with many great writings that challenged Roman 
Catholic authority with sound doctrine. But not all of his contribu-
tions were praiseworthy. One of his books was titled On the Jews and 
their Lies, a book that encouraged hatred and violence against Jewish 
people. Just as the printing press helped spread knowledge of the 
Bible to popular society, so too did it help spread anti-Semitism across 
Germany.1

As it was during the time of the Reformation, the democratization 

1There is some debate among historians as to just how much influence Luther had on anti-Semitism 
throughout German history since the Reformation. For more on this, see Johannes Wallmann, “The 
Reception of Luther’s Writings on the Jews from the Reformation to the End of the 19th Century,” 
Lutheran Quarterly (Spring 1987).
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of information through technology will bring about both good and 
harm. Such lessons from the past are available for our instruction, and 
we would be unwise to ignore them as they can help guide us today.

Hugh Hewitt drew the connection well: “What is really going 
on is an information reformation similar in consequence to the 
Reformation that split Christianity in the sixteenth century. The key 
to that Reformation was the wide dissemination of Scripture among 
an increasingly literate laity. Today we do not have a canon, but we do 
have an appetite for information, the arrival of a new technology of 
distribution, and a million willing content providers.”2

If we are going to seek God’s glory during the dawn of this new 
technology, we cannot use it uncritically. God’s people must be astute 
observers, seeking to keep in mind not only the benefits of our new 
abilities to communicate, but also what consequences we might not 
intend to bring about by their use. Yet in our critical stance, we can-
not stand aside to wait and see what happens. If Christians are not 
on the forefront of this new technology to advance God’s Kingdom, 
some other kingdom will be advanced through it. We must go forward 
thoughtfully, seeking to use whatever new technology is developed for 
God’s glory.

It is to this end that we seek to inspire you in the right way. We’d 
like to offer some direction for how Christians can use the new media 
with discernment and grace. Part One of the book will further explain 
new media in general. Dr. John Mark Reynolds begins with a chapter 
examining the history of human communication in order to provide 
a fresh perspective on what new media really means. In the second 
chapter John Mark looks to the future of new media and stresses the 
urgency for Christian involvement before the opportunities vanish.

Matthew Anderson contributes our third chapter by looking at 
what dangers new media pose for those who uncritically dive into it. 
His chapter advocates the careful use of wisdom in consuming and 
creating digital content. With the foundation laid by these first three 
chapters, the next two chapters spell out exactly how consumers 
can become creators in the new media. Joe Carter explains how to 
blog in Chapter 4, and in Chapter 5 Matthew Eppinette and Terence 
Armentano explain how to podcast and vlog.

2Hugh Hewitt, Blog (Nashville: Thomas Nelson, 2005), xvii.
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Part Two of the book looks to specific areas in which Christians 
can utilize new media more thoroughly and specifically. These areas 
include theology (David Wayne), community (Tod Bolsinger), pastoral 
ministry (Mark D. Roberts), youth ministry (Rhett Smith), evangelism 
and apologetics (Roger Overton), academics (Fred Sanders), educa-
tion (Jason D. Baker), politics (Scott Ott), bioethics (Joe Carter and 
Matthew Eppinette), and social justice (Stephen Shields).

While these brief explorations of each topic will in no way say 
everything that could or should be said, we do hope they can help start 
a process of critical assessment so that when Christians use new media 
they will do so in a manner consistent with the character and quality 
of Christ.

This book has its roots in a conference that took place October 2005 
at Biola University. That conference was the first annual GodBlogCon, 
hosted by the Torrey Honors Institute and administrated by Matthew 
Anderson (MereOrthodoxy.com). The subsequent annual conferences 
were just as important to the progress of this project, and they were 
administrated by Dustin Steeve (RightHouse.blogspot.com). These 
two men are on the front lines of new media ministry, and they have 
earned our deepest respect and gratitude. We are in debt to the many 
wonderful people at Crossway who helped this project come to print, 
including: Justin Taylor, Allan Fisher, Jill Carter, and Ted Griffin. We 
would also like to thank Joe Carter (EvangelicalOutpost.com) for his 
help in preparing the Glossary.

Roger Overton
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The New Media:  
First Thoughts

John Mark Reynolds

www.ScriptoriumDaily.com

What Is the New Media Revolution?  
Is it Just Hype?
The world of communication is changing quickly. Nobody disputes 
that. When I started graduate school in the late eighties, I was still 
using a Commodore 64 with 32K of usable memory. While my stu-
dents point out that this simply means I am old, it also demonstrates 
that just twenty-five years ago education was very different from what 
it is today.

Not much e-mail existed back in the late eighties. By the early nine-
ties e-mail had produced the friendship that would lead to my founding 
the Torrey Honors Institute at Biola University.

Not much information was easily available online. I taught an 
early introduction to philosophy on Q-Link, which used the massive 
installed base of Commodore computers to form an early network. 
A good class might include as many as ten or eleven students. This 
network (but sadly not the class!) evolved into America Online (AOL). 
Online philosophy is now extensive, and the dialogue is vast.

Not much Greek text was available in my field of ancient philoso-
phy outside of expensive books. Now I use Perseus to research text 
every week for free.1

1See www.Perseus.tufts.edu.
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Of course, the changes due to new media are not limited to phi-
losophy, a field hardly at the cutting edge of technology. Some of these 
changes are not earth-shattering but still make life more pleasant. 
My computer just informed me of the weather forecast for tomorrow 
through a pop-up window, and the days of waiting in agony for Packer 
scores is over.

There are two reactions to this kind of change. The first is to 
dismiss it as unimportant, and the second is to proclaim that it is the 
beginning of a new age. The dismissive attitude always sounds wiser, 
while the optimist sounds as if he is trying to sell something.

The problem for the new media pessimist is that he is probably 
complaining about the new media from his Internet-based journal or 
on a television show that will be aired on the Net within minutes of his 
appearance. If he is giving a lecture on the unimportance of the new 
media revolution, clips from his talk can (and often will) be posted 
while he is speaking.

Information is so easy to get that anyone under forty is frustrated 
when it takes more than a few minutes to discover even a relatively 
obscure fact. When my wife claimed Gwyneth Paltrow was less than 
forty years of age, I could confirm the claim after the movie using my 
cell phone and the Internet. That is trivial, but it was not so trivial when 
I could easily compare local banks’ home appraisals while talking to 
them on the phone.

This change in the availability of information and the ease of 
communication is real. In fact, it is so pervasive and has so quickly 
replaced the world that came before it that it is easy to forget how mas-
sive a change it is. The information and communication revolution is 
changing everything, from how one lives daily life to how one writes 
an airport novel.

Don’t believe me? Watch reruns of detective shows from before the 
eighties (pre-cellular phones), and notice how many plot points would 
be ruined if the detective or victim had access to a cell phone.

Imagine a world where a few reporters can kill a story that does 
not fit their definition of news and where it is relatively easy for “stars” 
and personalities to massage their image.

Now recall that Dan Rather could report a story in 2004 about 
President Bush, but citizens of the new media, many with expertise that 
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CBS did not have, were able to expose the documents that were the 
basis of the Rather report as almost certain forgeries.

Get used to citizens with video cameras so cheap and small that 
opposition candidates can afford to shadow their opponents with 
devices to catch them in a career-ending gaffe like the infamous 
“macaca” incident that helped end George Allen’s political career.

Hugh Hewitt, professor, lawyer, and talk radio star, wrote a 
book in 2006 whose title sums up the case for the optimists: Blog: 
Understanding the Information Reformation That’s Changing Your 
World.

Hewitt focused on the web log (or blog for short), a kind of online 
journal that anyone can set up for free. He was right to do so since the 
rise of the blog meant that any person could set up his own opinion 
journal with theoretic access to millions. Of course, most blogs are not 
worth reading, but many provide up-to-the-second eyewitness testi-
mony about the conduct of war, Christian apologetics, and informed 
pastoral reflections. In the 2008 presidential elections, both parties, 
but especially the Democrats, found themselves forced to deal with the 
power of the “net roots.”

Of course, the new media are not limited to printed text. Ask the 
music industry, which is still trying to come to terms with the digital 
revolution. In the Torrey class of 2008, few if any students had pur-
chased any music anyplace other than from their computers.

My students spend more time on YouTube than with the dying 
“major” networks. Consumers can easily become producers in this 
environment. One of my former students, Josh Sikora, creates high-
demand content for YouTube from his modest apartment that can 
compete online with George Lucas.

The revolution is here, and it is real, but what does it mean? What 
will the implications be for Christendom2 and for the church?

Philosophers like to ask big questions.
We also like to make sense of changes and suggest what these 

changes mean. At this stage of the development of new media, all think-
ing must be a sort of playful philosophizing because the change is so 
new and so little hard research has been done. But it is my belief that 

2By Christendom I mean the Christian culture and polity that naturally flows in this present life from 
the normal life of the citizen of the City of God before the Second Coming.
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while technology changes, the essence of men does not. The past can 
be of some help in speculating about what the future may hold, and 
even speculation might help start the discussion that this topic needs 
within Christendom.

What Do We Mean by New Media?
You can know something without defining it.3 I know that my old 
vinyl Amy Grant album is not part of the new media revolution but 
that my Badly Drawn Boy download for my iPod is. My new Madden 
2008 Wii game is new media, but the Sorry board game we just played 
is not.

Definitions can help us think about a thing with more precision. 
“The new media revolution” is a catchphrase, perhaps a dated one, 
but it is the best available. It covers a wide range of activities from my 
ten-year-old playing Runescape to my sixteen-year-old listening to Fred 
Sanders’s lecture on the Trinity online.

Let me propose a definition of new media that will capture video 
games, downloaded music, and TiVo.

New media: any material presented to a person in a digital format 
that can be cheaply and easily accessed, distributed, stored in a vari-
ety of ways, manipulated, and consumed by an average person.

New media are digital.
New media are cheap.
New media are easy to access.
New media are almost too easily distributed and are easy to 

store.
New media can be transformed by the “consumer.” In fact, the 

new media allow any consumer to quickly become a producer.
It will someday be possible for consumers to easily manipulate 

their favorite “shows.” Imagine the ability (if you dare) to create new 
episodes of long-dead TVLand staples such as Green Acres or Star 
Trek. There will be no reason for a virtual William Shatner to ever 

3The opposite belief, that you must define a thing in order to know what it is, is sometimes called the 
Socratic Fallacy after the mistaken notion that Socrates thought this way. He did not, and we should 
not. You can put the walrus on display in the zoo without being able to define it with precision, a 
task that cost the great J. R. R. Tolkien a great deal of labor.


